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   The aim of this research is to study controversial advertising in South
Korea between 2004-2014. The research focuses on the the main causes of
controversy, the reasons for the dispute, and the presence of South Korean
social and cultural characteristics in advertising? The paper incorporates an
explanatory method along with the use of multiple case studies.
  The three main aspects of controversial South Korean advertising includes
the product, the creativity and the media. Among the three main aspects,
we find that creativity ranks as the most controversial aspect in Korean
advertising. Moreover, we examine that main causes of the controversy in
Korean advertisementising is as follows: gender discrimination; sex appeal;
popular tv icon endorsements of alcoholic beverages; and brand comparisons
and etc.
The research proposes to help international advertisers and South Korean
adverstisers in terms of advertising and creative strategies in advertising; in
addition, it intends to improve intercultural sensitivity in order to avoid disputes
and in order to maintain corporate image social and public interests.
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